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1. INTRODUCTION 

1.1 RESEARCH CONTEXT 

Between 1914 and 2013, the UK markets for wine and books experienced significant 

growth, though in recent years both have been in decline. Other than general 

economic trends such as the 2008-2012 global recession, there is no suggestion that 

any rise or fall in these two markets is correlated. 

 

However, there is a likely connection between general growth in wine consumption 

among a population and the number of books about wine published in the same 

country. To examine this further, this paper studies consumer wine books (CWBs) in 

the UK over 100 years since 1914, to address four principal research questions: 

 How have publishing trends for CWBs changed in the last 100 years? 

 How prevalent is self-publishing for CWBs? 

 Why are CWB authors choosing to self-publish? 

 What are the present prospects for CWBs? 

 

While the scope of this paper precludes any interrogation of sales volumes, it does 

include data allowing for meaningful analysis of historic and present trends in CWB 

publication. 

 

1.2 SUMMARY OF RESEARCH 

Two research paths were undertaken for this paper. The first was quantitative, and 

involved compiling a spreadsheet of every CWB published in the UK between 1914 

and 2013. This data was analysed to establish the main trends in CWBs for the period.  
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The second research path was qualitative, and involved interviewing CWB authors 

and publishers. Their responses were used to provide explanations behind the trends 

identified by the quantitative data analyses. 

 

Together, this research was able to establish results that address all of the stated 

research questions, providing valuable insight into the historic and current trends of 

CWBs in the UK, as well as a consideration of their present prospects. 

 

1.3 REVIEW OF FINDINGS 

The quantitative research shows that CWB publication increased exponentially 

between 1914 and 2013, with particularly dramatic growth since 2009. This can be 

explained by the rapid emergence of self-publishing, which grew from 17% of all 

CWBs published in 2009 to over 50% by 2013. Ebook technology is an increasingly 

important platform, and there is also a growing prevalence of short-form CWBs. 

 

Current trends in genre indicate particular growth for Travel guide CWBs. Analyses 

of CWB authors and publishers show that both are becoming more numerous, but 

while authors are on average writing fewer CWBs each, publishers are on average 

becoming responsible for more CWBs each. 

 

All the evidence suggests that even though publication methods are changing 

significantly, the present prospects for CWBs are good.
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2. LITERATURE REVIEW 

2.1 SOURCES 

To establish the present context for this research paper, existing literature related to 

the subject was reviewed. Principal sources include: 

 Nielsen market research; 

 Journals such as Publishing Research Quarterly and International Journal of 

the Book; 

 Publications from trade bodies the Wine and Spirit Trade Association, the 

International Organisation of Vine and Wine, and the Publishers Association; 

 Personal communication with key individuals working in the field. 

 

2.2 OVERVIEW OF THE UK WINE MARKET 

Consumption of wine in the UK increased hugely between 1914 and 2013, although 

prior to the 1960s, few reliable statistics are known. In fact, one study from the 1940s 

indicates that wine consumption remained largely unchanged between 1800 and 1935 

(Nicholls 2014). However, between 1961 and 2004, figures show that UK per capita 

wine consumption increased by 970% (Andersen and Nelgen 2011). One of the 

driving factors behind this growth were two parliamentary acts which made it much 

easier for supermarkets to sell wine at more competitive prices (Nicholls 2014). 

 

Between 2005 and 2013 the rate of growth in the UK wine market slowed. In fact, 

market data show that after peaking in 2007, total UK wine consumption decreased 

6.4% by 2013, falling to just below its 2005 level (OIV 2015, WSTA 2014).  
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2.3 OVERVIEW OF THE UK BOOK MARKET 

As with wine, UK sales figures for books are unavailable for much of the twentieth 

century. From 1914 to 1949, two world wars and the Great Depression put huge 

pressure on the publishing industry, which was further exacerbated by the emergence 

of cinema and radio as a rival for leisure time and money (Feather 2006: 162-164). 

However, from 1950 to 1999 the number of titles published per year increased by 

838% (Feather 2006: 208). 

 

In 2007, Amazon started selling their Kindle ebook reader (Amazon 2007), which 

heralded a significant change for the UK book market. In the subsequent six years, 

ebooks experienced rapid growth, reaching 25% of the total market by volume in 

2013, while the annual value of the UK print book market decreased by 13.6%. 

However, these figures vary according to book genre: for example, in 2013, ebooks 

accounted for 40% of all fiction sales by volume, but only 13% of non-fiction. 

(Publishers Association 2014, 2010). 

 

Because the average price of ebooks is lower than the print equivalent, the overall 

value of the total UK book market is in decline (Publishers Association 2014). 

 

Concomitant with the dramatic expansion of ebook market share, self-publishing has 

grown significantly in recent years. According to Nielsen research, the number of 

self-published books in the UK in 2013 was 79% higher than in 2012, equating to 5% 

market share by volume (Flood 2014). For ebooks, self-published titles account for a 

higher proportion, representing 25% of sales volume in 2013 (Nielsen 2014). 
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The growth in both self-publishing and ebooks can be explained by significant 

improvements in the technology that facilitates them and which continues to become 

more widespread and affordable every year. 

 

2.4 CONSUMER WINE BOOKS (CWBs) AS A CATEGORY 

As part of the specialist illustrated non-fiction category, CWBs hold limited appeal 

for large publishers, whereas it is generally easier for self-published authors to market 

such books directly to specific audiences (Carolan and Evain 2013). Self-publishing 

can also provide a feeling of accomplishment for authors desiring recognition for their 

expertise (Kular 2005). 

 

The fortunes of CWBs may be informed by considering trends among other 

categories of non-fiction. These trends include:  

 falling sales of:  

o reference books, partly attributable to a decline in library purchasing 

(C Haase 2015, pers. comm., 31 March; B Edgar 2015, pers. comm., 9 

April) 

o travel books, attributed to the emergence of travel websites and apps 

(D Bates 2015, pers. comm., 13 April) 

 rising sales of:  

o food books relating to healthy eating (D Bates 2015, pers. comm., 13 

April) 

o adult colouring books (F Holman 2015, pers. comm., 15 April) 

 

2.5 WINE BOOK COMPETITIONS 

Several national and international competitions exist to judge the quality of CWBs. 

Seven of the main competitions and their years of operation are: 
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Table 1: wine book competitions and their years of operation 

Fortnum & Mason Food & Drink Awards 2013 - present 

The Louis Roederer International Wine Writer Awards 2005 - present 

James Beard Foundation Awards 1990 - present 

The André Simon Memorial Fund Annual Food And Drink Book 

Awards 
1978 - present 

Glenfiddich Food And Drink Awards 1972 - 2007 

Veuve Clicquot Wine Book Of The Year 
1986 - 2006 

(approximately) 

Prix du Champagne Lanson Awards Unknown - 2005 

 

Data relating to the number of CWBs entered into these competitions is not publicly 

available, although an organiser of the Glenfiddich and Fortnum and Mason awards 

noted that ‘whilst publishing on food and cookery continues to grow the same cannot 

be said for drink’ (L Stewart 2015, pers. comm., 27 April). Similarly, the most recent 

four years of CWB entries to the Roederer awards show no discernible pattern (M 

FitzSimons 2015, pers. comm., 28 April). Furthermore, these competitions accept 

books published in any country, so may not accurately reflect the UK CWB market. 

 

2.6 SUMMARY 

Over one hundred years, the markets for wine and books have changed considerably 

in the UK. Historically, it has not been possible to measure the value and volume of 

these categories, but recent figures suggest that they are both experiencing changing 

circumstances. Furthermore, there is little or no information specifically regarding 

CWBs in the UK. This establishes a clear context for the research carried out in this 

paper. 
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3. METHODOLOGY 

3.1 OVERVIEW 

Two research paths were needed to collect the data to facilitate the analysis required 

by the stated research questions of this paper. The first path involved compiling a 

database of consumer wine books (CWBs) from online sources. The second path 

concerned interviewing significant publishers and authors, as determined from the 

CWB database. 

 

3.2 CWB DATABASE 

The CWB database was compiled from six websites (table 2). 

Table 2: websites used as sources for CWB database 

Source Website address 

British Library http://www.bl.uk 

Amazon http://www.amazon.co.uk 

Lulu http://www.lulu.co.uk 

Bravo Your City http://www.bravoyourcity.com 

iUniverse http://www.iuniverse.com 

Authorhouse http://www.authorhouse.co.uk 

 

3.2.1 British Library catalogue 

The British Library (BL) ostensibly holds a copy of every book published in the UK 

(British Library 2014). Their online catalogue is free to access. To identify CWBs 

within it, the following protocol was followed: 
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i. Search everything in this catalogue for the keyword wine (figure 1); 

Figure 1: BL website search interface, step 1 

 

ii. Under ‘material type’, filter the results to show only books (figure 2); 

Figure 2: BL website search interface, step 2 
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iii. Under ‘language’, using the ‘refine further’ link, filter the results to show only 

books written in English and an unspecified language (figure 3); 

Figure 3: BL website search interface, step 3 

 

 

iv. Finally, sort the results by date-newest (figure 4). 

Figure 4: BL website search interface, step 4 
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All entries published between 1914 and 2013 inclusive were subsequently transferred 

into a spreadsheet, with separate fields for: 

i. Title; 

ii. Author; 

iii. Co-author 1; 

iv. Co-author 2; 

v. Imprint; 

vi. Publication year; 

vii. Format. 

 

These data were gathered between 16/10/14 and 18/10/14, yielding 3,755 entries. 

From these, initial selection was made during the transferring process, and books 

which did not qualify according to the criteria established in section 3.2.4 were 

excluded. This resulted in a total of 1,282 entries. 

 

3.2.2 Amazon catalogue - books 

To consolidate the results from the BL, the Amazon online catalogue was also mined 

for CWBs. This was necessary for several reasons.  

 

Firstly, despite legal deposit law, the BL is not guaranteed to have every book 

published in the UK, since they rely on publisher awareness of the obligation within 

the mainstream book trade, although “non-deposit represents only a tiny percentage of 

the content published in the UK and we are working to broaden awareness of legal 

deposit legislation” (A Davis 2014, pers. comm., 19 August). Inferentially, self-

published books have a particular likelihood of not being submitted to the BL.  
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Secondly, Amazon sells books that would not be obliged for legal deposit because 

they are not published in the UK, but will be considered to be UK-available CWBs 

for this paper
1
.  

 

These data were gathered using Amazon’s advanced search engine
2
, using the 

following process: 

i. Searching for the keyword wine with the following filters (figure 5); 

a. Seller: only offers from Amazon.co.uk 

b. Pub. Date: during; Year: 2013 

c. Sort results by: publication date 

Figure 5: Amazon website search interface, step 1 

                                                      
1
 By ensuring that ‘only offers from Amazon.co.uk’ were displayed (see figure 5), these CWBs qualify for 

inclusion even if they have not been published within the UK. For the purposes of this study, any CWBs 
that can be purchased from Amazon itself (i.e. not via third party ‘marketplace’ retailers) in pounds 
sterling are effectively indistinguishable from UK-published books, and therefore qualify as UK-available 
CWBs. 
2
 http://www.amazon.co.uk/Book-Search-Books/b?node=125552011 
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ii. On the subsequent results page, filtering further by selecting English under 

‘Book Language’ (figure 6). 

Figure 6: Amazon website search interface, step 2 

 

 

This was repeated for every year back to 1914. These data were gathered between 

24/11/14 and 5/12/14 and yielded 29,889 entries. From these, initial selection was 

made during the transferring process, and books which did not qualify according to 

the criteria established in section 3.2.4 were excluded. This resulted in a total of 696 

entries.  

 

The large disparity between the number of initial search results and the qualifying 

entries can be explained by the methodology, which used a keyword search function 

(figure 5). This was necessary to ensure that all qualifying CWBs, including those 

which may not have the word wine in their title, were included. However, Amazon’s 

keyword search also scans the entire text of digitised books in its database, meaning 

that thousands of books that included the word wine were returned as matching 

results. These were eliminated by following the criteria established in section 3.2.4. 
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3.2.3 Amazon catalogue – ebooks 

Ebooks have only been referenced in legal deposit law since 2013 (British Library 

2014), therefore the BL catalogue has an incomplete catalogue of ebooks. Amazon 

has been selling ebooks for its Kindle platform since 19/11/07 (Amazon 2007) and 

had a UK ebook market share estimated at 79% in 2013 (Kay 2013). 

 

To gather these data, the following process was executed via Amazon’s advanced 

search engine: 

i. Searching for the keyword wine with the following filters (figure 7); 

a. Format: Kindle books 

b. Seller: any seller
3
 

c. Pub. Date: during; Year: 2013 

d. Sort results by: publication date 

Figure 7: Amazon website search interface for ebooks 

 

ii. On the subsequent results page, filtering further by selecting English under 

‘Book Language’. 

                                                      
3
 If the alternative option, only offers from Amazon.co.uk was selected, no results were returned. This 

is an apparent bug in the Amazon website code, since ebooks are only sold by Amazon itself, not via 
third-party ‘marketplace’ retailers. 
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This was repeated for every year back to 1914. It is understood that most ebooks in 

the Amazon catalogue use the original print publication date; the release year of the 

ebook itself is only used if there is no print version. 

 

These data were gathered between 8/12/14 and 12/12/14 and yielded 7,671 entries. 

From these, initial selection was made during the transferring process, and ebooks 

which did not qualify according to the criteria established in section 3.2.4 were 

excluded. This resulted in a total of 285 CWBs. 

 

3.2.4 Initial CWB totals and qualification 

The initial yield of CWB entries was 2,263 (table 3). 

Table 3: initial CWB yield 

Source 
Number of results from 

search criteria 

CWBs identified after application of 

exclusion criteria 

British 

Library 
3,755 1,282 

Amazon – 

books 
29,889 696 

Amazon – 

ebooks 
7,671 285 

Total 41,315 2,263 

 

Selection was made according to the criteria shown in table 4. 
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Table 4: criteria for excluding CWBs 

Criteria for CWB 

exclusion 
Examples/explanation 

Language Books not written in English. 

Neither published, 

distributed nor sold 

in the UK 

BL entries which were neither published nor distributed in 

the UK
4
; nor found in the Amazon search results. 

Non-consumer; i.e. 

aimed primarily at 

the wine trade 

E.g. viticulture textbooks, statistical market reports. 

Irrelevant genre or 

subject matter 
E.g. fiction, poetry, religious non-fiction. 

Duplicated entries CWBs with identical titles mined from different sources. 

Recipe books 

without significant 

wine content 

‘Significant wine content’ is defined as: 

 explicit reference to wine (but excluding wine as a 

cooking ingredient) in the book title or description; 

 co-authored content from a wine specialist. 

Paperback editions 

of hardbacks 

already in database 

Where hardback and paperback editions of the same CWB 

occur, the paperback is excluded. The hardback publication is 

referenced for the publication year of that CWB. However, 

revised and updated editions of previously published CWBs 

are kept as discrete entries. 

Paraphernalia 

books 

E.g. catalogues of corkscrews, bottles, accessories, labels and 

other wine-related antiques and collectables. 

Hobbyist books E.g. home winemaking/amateur grape-growing books. 

Periodicals 

Publications that may have an ISBN, but which were 

originally published as periodicals (e.g. World Of Fine Wine, 

Wine Advocate, Palate Press). 

Journals 
Books where more than 50% of the pages are blank, to be 

filled in by the purchaser. 

Missing 

information 

Books with missing or incomplete information (eg 

publication year, author, publisher). 

                                                      
4
 One possible explanation for the BL owning such books is that they were sent there by publishers in 

Commonwealth countries. 
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The different genres of book that were not excluded by these criteria, and which 

therefore qualify as CWBs for the purposes of this paper, are specified further by the 

categorisation detailed in section 3.2.6. 

 

For the purposes of this paper, a putative definition of CWBs may be given as: 

 ‘Any non-fiction book that might be considered appealing to a consumer specifically 

due to its wine content, and which is (or was) available to purchase in pounds 

sterling.’ 

 

‘Consumers’ are defined as ‘UK wine drinkers not employed in the wine trade’. 

However, ‘consumer appeal’ is an indefinite concept, and exclusion criteria may be 

arguable in some cases. For instance, vinification textbooks may appeal to some 

highly engaged wine consumers, but they are excluded from this paper. 

 

3.2.5 Self-publishing websites 

Analysis of the initial database shows that 344 CWBs are self-published. The top five 

self-publishers are responsible for at least
5
 37.2% of self-published consumer wine 

books (SPCWBs) (table 5) with most of the remaining 177 self-publishers responsible 

for only one CWB each. The website catalogues of the top five companies were 

mined to identify any SPCWBs that might not have appeared in either the BL or 

Amazon catalogues.

                                                      
5
 Some SPCWBs cite the self-publishing service used (eg Createspace); others cite the author’s name 

as the book publisher. In the latter case, it is therefore unknown which self-publishing service was used, 
if any. It appears probable (albeit un-confirmable) that many such books are published via the main 
providers listed in table 5. 



© Institute of Masters of Wine 2015 19 

Table 5: top five CWB self-publishers 

Source Number of SPCWBs % of total SPCWBs 

Createspace  54 15.7% 

Bravo Your City 34 9.9% 

Lulu.com 20 5.8% 

iUniverse 11 3.2% 

AuthorHouse 9 2.6% 

 

The search methodology followed the same protocols as described in sections 3.2.1, 

3.2.2 and 3.2.3. The websites were mined on 18/01/15 (table 6). Four websites yielded 

no additional CWBs, but Lulu.com yielded 25 CWBs in addition to the 20 that had 

already been found via the BL or Amazon catalogues. 

Table 6: additional CWBs collected from self-publishing websites 

Source 

Number of 

results from 

search criteria 

Additional 

CWBs added to 

database 

Notes 

Createspace - 0 

Owned by Amazon, 

therefore already mined (see 

sections 3.2.2 and 3.2.3). 

Bravo Your 

City 
12 0 - 

Lulu.com 1,364 25 

Format (i.e., print only, 

ebook only or both) was 

also noted. 

 

iUniverse 
- 0 

Not available to purchase in 

pounds sterling, therefore 

disqualified (see section 

3.2.4). 

AuthorHouse 31 0 - 
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3.2.6 Final totals and categorisation 

The final total of CWB entries is 2,288 (table 7). 

Table 7: final CWB total in database 

Source 
Number of results from 

search criteria 

CWBs identified after application of 

exclusion criteria  

British 

Library 
3,755 1,282 

Amazon – 

books 
29,889 696 

Amazon – 

ebooks 
7,671 285 

Lulu.com 1,364 25 

Total 42,679 2,288 

 

Each of these entries was then categorised as either regional or non-regional (table 8). 

Table 8: explanation of genres 

Genre Notes 

Regional 

CWBs focused on specified wine-producing regions, countries or 

continents. Excludes CWBs on non-wine-producing regions such as 

cities (e.g. guide to Paris wine bars; history of the British wine 

trade). 

Non-

regional 
Any CWB not focused on specific wine-producing regions. 

 

Both regional and non-regional CWBs were subsequently sub-divided according to 

the categories in table 9.
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Table 9: explanation of subgenres 

Subgenre Notes 

Biography/Memoir/Profile Includes CWBs on individual wine producers. 

Design/Architecture/Photography - 

General Any CWB not belonging to another subgenre. 

History - 

Reference E.g. encyclopaedias, atlases, dictionaries. 

Travel guide 

Guidebooks primarily intended as a travel 

companion to a specified wine-producing 

region. 

Quotes/Humour/Trivia 
E.g. cartoons, quiz books, quotation 

compendia. 

Wine and food E.g. recipe books. 

 

These subgenres were established by analysing the content of the database itself. 

Formal categorisation systems such as the Dewey decimal system were inapplicable 

because 44% of the CWBs came from outside the BL catalogue, and were therefore 

missing official Dewey categorisation. 

 

3.2.7 CWB data available for analysis 

Each of the 2,288 CWBs has six principal data elements: 

 Author and co-author(s); 

 Category and subcategory; 

 Format (ebook, print or both); 

 Publication year; 

 Publisher type (traditional or self-publisher); 

 Imprint. 

 

These data form the basis of the quantitative analyses made in chapter four. 
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3.3 INTERVIEWS 

Qualitative data were gathered to investigate explanations behind the trends identified 

from analysis of the CWB database. These were obtained by interviewing CWB 

authors and publishers.  

 

3.3.1 Establishing interviewees 

For the period 2004-2013, three groups of interview candidates were established:  

 Self-published CWB author and co-author; 

 Traditionally published CWB (TPCWB) author and co-author; 

 Traditional publisher. 

 

In that time period, 1,291 CWBs were published, of which 345 were self-published. 

Table 10: number of CWBs and publishers, 2004-2013 

Interview candidate category For the period 2004-2013 

SPCWB authors and co-authors 321 

TPCWB authors and co-authors 790 

Publication imprints 372 

 

When considering publishers, the data used are the publication imprint cited by the 

source material (i.e., British Library and Amazon catalogues). Often, several imprints 

are owned by a single parent company, and it could be argued that analysing these 

parent companies would give a better indication of market dominance than individual 

imprints. However, this was decided against for two reasons. Primarily, imprint name 

is the more visible publication brand from a consumer’s perspective, making the 

parent company a less relevant factor. Secondarily, the limitations of this study 

precluded the possibility of establishing parent companies, especially because these 

could change severally over time.  
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When considering authors, the data used include co-authors, to a maximum of two per 

CWB. 

 

3.3.2 Sampling methodology 

These interviews provide qualitative research to augment the results of the more 

substantial quantitative research as drawn from the CWB database. It is therefore not 

intended to be statistically representative. 

 

The target number of interviews was 12, four from each category. Purposive sampling 

was used to establish the most valuable array of interviewees, where value is defined 

as offering various different attributes that contribute to the diversity of the research, 

including: 

 volume of work; 

 style of work; 

 target audience; 

 reputation and renown. 

 

The shortlisted interviewees are shown in table 11.
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Table 11: shortlisted interviewees 

Interviewee Category 

Olly Smith SPCWB authors and co-authors 

Charles Metcalfe SPCWB authors and co-authors 

Monty Waldin SPCWB authors and co-authors 

Neal Martin SPCWB authors and co-authors 

  

Jancis Robinson TPCWB authors and co-authors 

Robert Joseph TPCWB authors and co-authors 

Jamie Goode TPCWB authors and co-authors 

Matt Walls TPCWB authors and co-authors 

  

Denise Bates, Group Publishing Director at 

Octopus Group (Mitchell Beazley) 
Traditional publishers 

Blake Edgar, Senior Sponsoring Editor at the 

University of California Press 
Traditional publishers 

Fiona Holman, Editorial Director at Pavilion 

Books 
Traditional publishers 

Cornelia Haase, Commissioning Editor 

Reference at the Oxford University Press 
Traditional publishers 

 

3.3.3 Interview design 

Interview questions were based on the quantitative research results explained in 

chapter four, with the intention of investigating and explaining the trends indicated 

therein, as well as addressing the research questions stated in chapter one. 

 

All 12 targets agreed to participate, and waived the option of anonymity. Interviews 

were conducted between 31/03/15 and 17/04/15 either by telephone or in person. A 

list of questions can be found in appendix one and the results are included in chapter 

four. 
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4. RESULTS AND ANALYSIS 

4.1 OVERVIEW 

These results are based on data that were collected via two research paths.  

 

Quantitative data were gathered from the British Library, Amazon.co.uk and several 

self-publishing websites (see section 3.2). A spreadsheet of 2,288 consumer wine 

books (CWBs) published in the UK between 1914 and 2013 was compiled, containing 

27,456 discrete data points. 

 

The original sources are believed to represent the most comprehensive records of UK-

published CWBs currently available. However, the limits of this study and the large 

size of the original sources precluded systematic cross-checking, meaning it was not 

possible to verify the reliability or completeness of the database. 

 

The second research path comprised interviews with 12 CWB authors and publishers. 

Questions were based on findings established from the quantitative data, in order to 

investigate potential reasons behind those findings. 

 

Analysis of the combined research identified trends between 1914 and 2013 with 

particular focus on the most recent decade of that period, for three reasons. Firstly, 

there is far more quantitative raw material available for this period. Secondly, the 

qualitative data comes from interviews with CWB authors and publishers who have 

been active throughout this period. Thirdly, an objective of this paper is to consider 

the present prospects for CWBs, thereby requiring a particular understanding of most 

recent trends. 
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4.2 CWB PUBLISHING TRENDS 

4.2.1 CWBs published per decade, 1914-2013 

Figure 8: CWBs published per decade, 1914-2013 

 

 

Between 1914 and 1943, fewer than 15 CWBs were published per decade. In this 

period, wine consumption was not widespread in the UK, and the impact of two world 

wars also depressed publisher output (Feather 2006: 162-164).  

 

Between 1944 and 2003, the number of CWBs published per decade rose steadily, 

coinciding with a general increase in the population’s awareness of and consumption 

of wine. The late-1980s and 1990s have been identified as a ‘golden age’ for wine 

books, when a surge of interest combined with the increasing availability of wine in 

supermarkets (R Joseph 2015, pers. comm., 8 April). As the numbers of CWBs being 
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published increased, more and more publishers wanted to join the market (J Robinson 

2015, pers. comm., 8 April). 

 

There is also a perception that a subsequent multiplicity of CWBs, often covering the 

same topics, resulted in an overcrowded market, leading to a reduction in the numbers 

of CWBs published (J Robinson 2015, pers. comm., 8 April; C Metcalfe 2015, pers. 

comm., 1 April). However, from 2004 to 2013, the overall rate of CWB publication 

increased dramatically. This is examined further in section 4.2.2. 

 

4.2.2 CWBs published per year, 2004-2013 

Figure 9: CWBs published per year, 2004-2013 
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in CWB publication, on average. This supports the assertion that the market became 

saturated and CWB publication slowed (see section 4.2.1). 

 

Then from 2010 to 2013, growth averaged 26.4% per annum. This growth does not 

correlate with a rise in wine consumption for the same period, which in fact 

experienced gradual decline (OIV 2015, WSTA 2014). Instead, a significant 

contributor to growth since 2009 is revealed to be self-publishing (see section 4.2.3). 

 

4.2.3. Growth in self-published CWBs, 2004-2013 

Figure 10: growth in self-published CWBs, 2004-2013 

 

 

Between 2004 and 2009, self-published CWBs accounted for less than 11% of all 

CWBs published per year, on average. In the subsequent four years, self-published 

CWBs grew exponentially, reaching just over 50% of all CWBs published by 2013. 
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This coincides with the general and rapid increase in self-publishing for this period 

(Flood 2014). 

 

The opportunities for self-published CWBs are acknowledged by authors with first-

hand experience as being better now than ever before (M Waldin 2015, pers. comm., 

31 March; O Smith 2015, pers. comm., 17 April; R Joseph 2015, pers. comm., 8 

April; C Metcalfe 2015, pers. comm., 1 April). Three main reasons for choosing to 

self-publish were:  

 lack of sales support given by traditional publishers (M Waldin 2015, pers. 

comm., 31 March; C Metcalfe 2015, pers. comm., 1 April); 

 ability to sell direct to your readership (O Smith 2015, pers. comm., 17 April; 

J Goode 2015, pers. comm., 15 April); 

 increased overall control afforded by self-publication (C Metcalfe 2015, pers. 

comm., 1 April; N Martin 2015, pers. comm., 7 April). 

 

Self-publishing was a significant factor driving overall CWB publication figures, 

especially because the growth rate of traditionally published CWBs was lower for the 

same period (see section 4.2.4). 

 

4.2.4 Traditionally published CWBs experienced slower growth than self-

published CWBs, 2004-2013 

Between 2004 and 2007, traditionally published CWBs experienced steady decline. 

Then between 2008 and 2013, an increase is observed. Between 2010 and 2013, the 

average annual growth was 11.8% but the equivalent rate for self-published CWBs 

was 65.5% for the same period (figure 10). This underlines the finding that self-

published titles have become a significant proportion of total CWBs within a short 

space of time. 
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Figure 11: growth in traditionally published CWBs, 2004-2013 

 

 

Industry opinion generally agrees that the opportunities for traditionally published 

CWB authors have become worse, with the UK’s largest CWB publisher Mitchell 

Beazley citing reluctance to take risks and innate conservativeness (for both 
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4.2.5 Print-only CWBs declined significantly, 2004-2013 

Print-only
6
 CWBs declined by 45 percentage points between 2009 and 2013 (figure 

12). This correlates with the growth in ebook reading devices following the launch of 

the market-leading Kindle in 2007. 

Figure 12: decline in proportion of print-only CWBs, 2004-2013 

 

 

For self-published CWBs, the proportion of print-only titles fell even more, from 

76.5% to 18.9% (57.6 percentage points), indicating that self-published CWBs are 

even more likely than traditionally published CWBs to be available in ebook format.  

 

The relatively sudden emergence of the ebook platform is emphasised by considerable 

uncertainty towards it both from CWB publishers and authors. Benefits for ebooks 

such as reduced cost and weight, interactivity and ease of searching and updating 

                                                      
6
 ‘Print-only’ means those CWBs that were not available in ebook format at the time of this research. 
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were acknowledged (B Edgar 2015, pers. comm., 9 April; F Holman 2015, pers. 

comm., 15 April; C Metcalfe 2015, pers. comm., 1 April; O Smith 2015, pers. comm., 

17 April; C Haase 2015, pers. comm., 31 March). 

 

On the other hand, a key advantage cited for print was its tangibility, potential for 

aesthetic quality and potential for gifting (N Martin 2015, pers. comm. 7 April; J 

Goode 2015, pers. comm., 15 April; D Bates 2015, pers. comm., 13 April; R Joseph 

2015, pers. comm., 8 April; C Haase 2015, pers. comm., 31 March). 

 

There has also been a shift in the location where many print books are being sold in 

the UK, with an increase in sales through lifestyle shops such as Oliver Bonas and 

Urban Outfitters, where they can be sold at full value, as well as or instead of 

traditional bookshop sales (D Bates 2015, pers. comm., 13 April). 

 

4.2.6 Decline in print-only CWBs and self-published CWBs reflected in data 

sources, 2004-2013 

CWB data was originally gathered from two main sources, the British Library and 

Amazon.co.uk. Figure 13 shows that between 2004 and 2013, the proportion of data 

coming from Amazon increased significantly. This is explained by the fact that the 

British Library catalogue contains no ebooks and few self-published CWBs, and has 

therefore become a far less comprehensive record of which CWBs are available in the 

UK in the self-publishing era. 



© Institute of Masters of Wine 2015 33 

Figure 13: emergence of Amazon as the main source of CWB data, 2004-2013 

 

 

4.2.7 Book length trends, 2004-2013 

Where available, book length (i.e. number of pages) was noted for CWBs published 

between 2004 and 2013. These data were only available for books taken from 

Amazon. Furthermore, book length values were only available for 724 entries 

provided in the Amazon catalogue, representing 82.1% of all Amazon-sourced CWBs 

for the period. These findings therefore can not be said to be representative of all 

CWBs. 

 

The median
7
 book length was 208 pages. Books with fewer than 100 pages can be 

defined as short-form CWBs, because they are less than half the median length. 

 

                                                      
7
 Median was chosen to negate the distorting impact of a small number of CWBs with very long book 

length, especially reference books. 
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Of 724 Amazon-sourced CWBs, the percentage of short-form books increased from 

4.3% to 47%, with stronger growth since 2009. Furthermore, 55% of all short-form 

CWBs were self-published and only 21% of all short-form CWBs were print only.  

 

This shows that the growth in self-published and print-only CWBs described in 

sections 4.2.3 and 4.2.5 was partly driven by an increase in short-form titles.  

Figure 14: growth in proportion of short-form CWBs, 2004-2013 

 

 

4.2.8 Publishing trends summary 

CWBs have experienced accelerating growth in the last 70 years, with the late-1980s 

and 1990s identified as a strong era for traditionally published CWBs.  
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published in 2013, and the current opportunities for CWB authors are frequently 

considered to be significantly stronger in self-publishing than traditional publishing. 

 

By 2013, less than 20% of self-published CWBs were available in print format only, 

indicating a rapid increase in the availability of ebooks. There remains considerable 

uncertainty within the industry as to the advantages and disadvantages of the ebook 

platform, partly because it is such new technology. 

 

Further analysis reveals that a large proportion of self-published CWBs are less than 

half the average length of the average CWB. 

 

The typical perception of a wine book is therefore changing dramatically. In the first 

half of the twentieth century, CWBs were full-length, printed books published at a 

rate of fewer than five per year. By 2013, there were more than 200 CWBs released 

annually, a growing proportion of which are self-published ebooks with fewer than 

100 pages. 

 

Further changes in wine book trends can be identified by examining the different 

genres of CWBs published between 1914 and 2013. 
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4.3 CWB GENRE TRENDS  

All CWBs in the database were classified into genre and subgenre. Genre comprises 

two options: 

 Regional; 

 Non-regional. 

 

Both regional and non-regional CWBs were then categorised into one of eight 

subgenres: 

 Biography/Memoir/Profile; 

 Design/Architecture/Photography; 

 General; 

 History; 

 Quotes/Humour/Trivia; 

 Reference book; 

 Travel guide; 

 Wine and food. 

 

A full explanation of this categorisation is given in section 3.2.6. 

 

4.3.1 Genre per decade, 1914-2013 

Figure 15 shows that, in the decade following 1973, there was a significant increase in 

the proportion of CWBs that focused on regions. This remained largely stable in the 

subsequent years to 2013, at an average of 54% Non-Regional to 46% Regional, 

indicating that CWBs have gradually evolved to become more specialist, by increased 

focus on particular regions. One reason given for the reduced opportunity to publish 

Non-Regional CWBs is that so many have already been written (N Martin 2015, pers. 

comm., 7 April; R Joseph 2015, pers. comm., 8 April). 
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Figure 15: increase in Regional genre CWBs, 1914-2013 
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Figure 16: General subgenre of CWBs stays largely consistent, 1914-2013 
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Figure 17: subgenres per decade, 1924-2013 
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 Wine and food books almost doubled their share of CWBs in the 1980s, then 

fell back to 6.9%; 

 Travel guide books increased significantly, rising by 11.4 percentage points 

from 2.9% to 14.3%. 

 

These trends are analysed further in section 4.3.5. 

Figure 18: three trends in subgenre per decade, 1974-2013 
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These three trends can also be examined within the Travel, Wine and food and 

Reference book subgenres for the same period (figures 19, 20 and 21). 

 

The proportion of self-published titles (figure 19) within the three subgenres shows 

that Reference books have a far lower incidence of self-publishing, correlating with 

their decrease as a proportion of overall CWBs. High production costs and increasing 

availability of free factual information online help to explain why Reference CWBs 

are less likely to be self-published (M Walls 2015, pers. comm.; 16 April, C Haase 

2015, pers. comm., 31 March). 

 

The proportion of print-only titles (figure 20) across all three subgenres is marginally 

higher than the overall average, suggesting that increased availability in ebook format 

is not a primary factor in the changing fortunes of these subgenres. 

 

Finally, Travel CWBs have almost double the average number of short-form titles 

(figure 21) calculated for the 724 Amazon-sourced CWBs for which these data were 

available (see also section 4.2.7). This indicates that an increased number of short-

form titles is a significant driver behind the growth of Travel CWBs. 
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Figure 19: percentage of self-published CWBs by subgenre 2004-2013 

 

Figure 20: percentage of print-only CWBs by subgenre, 2004-2013 

 

Figure 21: proportion of short-form CWBs by subgenre, 2004-2013 
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4.3.6 Genre trends summary 

Analysing CWB genres shows that regionally focused titles increased their proportion 

of the total in the second half of the twentieth century, although Non-Regional CWBs 

retain the majority share.  

 

Analysing the subgenres of both Regional and Non-Regional CWBs shows that a 

consistent average of nearly two-thirds of all titles approach their subject from a 

general perspective. Of the remaining third, Travel guides have grown to become the 

second most significant subgenre, while the percentage of Wine and food CWBs is 

declining. 

 

Some of the findings described in section 4.2.8 are echoed within these subgenres, 

especially book length within the Travel guides category, which shows almost double 

the average incidence of short-form titles. 

 

4.4 CWB IMPRINT TRENDS 

4.4.1 CWB imprint trends, 1914-2013 

The number of imprints publishing CWBs increased every decade since 1944, and 

more than doubled in the decade to 2013. However, as a proportion of CWBs 

published, the number of imprints decreased between 1954 and 1993, since when it 

has stabilised at around 39%. This means there are now proportionally fewer imprints, 

each of whom publish more CWBs than they used to, on average. 
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Figure 22: number of imprints publishing CWBs per decade, 1914-2013 
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Analysing these imprint profiles reveals little change for the two 50 year periods. 

Most are generalists; that is, they publish many different types of book (table 12).  

Table 12: imprint profiles for the top 16 imprints 

Period Dedicated 

specialist 

Non-dedicated 

specialist 

Wine 

merchant 

Generalist 

1914-1963 2 0 1 13 

1964-2013 1 2 0 13 

 

However, the proportion of CWBs published by these generalist imprints falls by 23.9 

percentage points across the two half-centuries (figure 23).  

 

Also, dedicated specialists (imprints that only publish wine books) were responsible 

for nearly 11% of traditionally published CWBs between 1914-1963, but only 2.3% 

in the subsequent 50 years; whereas non-dedicated specialists (imprints that specialise 

in wine books, but also publish other types of book) grew from zero to 12.4% of 

CWBs for the same periods. 

 

This can be explained by the fact that CWBs are a small proportion of the overall 

business of the main current imprints (D Bates 2015, pers. comm., 13 April; F 

Holman 2015, pers. comm., 15 April). Furthermore, because wine books are not cost 

effective (F Holman 2015, pers. comm., 15 April) and the print market is in overall 

decline, new ways of monetising CWBs are becoming necessary (C Haase 2015, pers. 

comm., 31 March).  
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Figure 23: percentage of CWBs published by the top 16 imprints, 1914-2013 
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Figure 24: increase in CWB authors, 1914-2013 
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Also, the profiles of some of the earliest wine book authors proved impossible to 

establish.  

 

Nevertheless, certain trends are apparent. The professional wine writer is virtually 

unknown between 1914 and 1963, but becomes a dominant force in the subsequent 50 

years. Also, the top 16 authors of 1964-2013 wrote far more books each than their 

earlier counterparts, averaging 22.25 titles each compared with four between 1914 

and 1963
8
. This increase is partly attributable to the emergence of annually rewritten 

wine buying guides in the second half of the twentieth century. 

 

For many current authors, the main attraction of writing CWBs is the associated 

credibility and reputation that comes with books, and a consequential increase in other 

work opportunities, especially internationally. This is considered more important than 

any direct financial gain from CWBs, of which many have little or no expectation (N 

Martin 2015, pers. comm., 7 April; R Joseph 2015, pers. comm., 8 April; J Goode 

2015, pers. comm., 15 April; M Walls 2015, pers. comm., 16 April; J Robinson 2015, 

pers. comm., 8 April).  

 

4.6 SUMMARY 

These results show some clear trends in CWB publication, from a dramatic increase 

in self-publishing to more subtle changes within subgenre. While the analysis covers a 

100 year period between 1914 and 2013, the most significant trends occured since 

2004. These findings can now be considered in the conclusion. 

                                                      
8
 The increase in CWBs written by the top 16 authors is despite the overall decrease in CWBs per 

author when averaged across all authors, as identified in 4.5.1. 
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5. CONCLUSIONS 

5.1 MAJOR FINDINGS 

The principle question this paper seeks to address is how publishing trends for 

consumer wine books (CWBs) in the UK have changed over the last 100 years, with 

particular consideration of self-publishing. The research reveals several key findings 

in this regard: 

 CWB publication has grown exponentially since the 1930s; 

 The number of CWB authors and publication imprints has grown alongside 

the increase in CWBs. However, while publishers have, on average, become 

responsible for more CWBs each, most authors have become responsible for 

fewer. 

 Between 2009 and 2013, the number of CWBs published annually more than 

doubled; 

 For the same period, self-publishing has emerged as a key driver of this 

growth, becoming responsible for just over 50% of the annual total of CWBs 

in 2013;  

 Three major reasons why authors are choosing to self-publish are: 

o Greater control over the publication process; 

o Perceived lack of sales support from traditional publishers; 

o Opportunity to sell direct to their audience. 

 Another key driver of CWB growth is an increasing proportion of short-form 

(i.e. fewer than 100 pages in length) ebooks; 

 Regarding genre, between 1914 and 2013 there has been a gradual trend 

towards CWBs that focus on particular regions; 

 More recently, the Travel subgenre of CWB is becoming more prevalent, 

many of which are self-published, short-form ebooks. 

 

The traditional perception of CWBs in the UK has undergone total transformation 

with the emergence of self-publishing and ebook technologies. Until 2009, CWBs 

were most likely to be full length, traditionally published print books; now they are 
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increasingly likely to be self-published and available in ebook format, as well as often 

being much shorter in length (for implications about how this might compromise 

quality, see section 5.2). 

 

The nature of self-publishing and ebooks is also challenging the definition of country-

specific markets. Online retail means that books that may not be published in the UK 

are nonetheless available to buy as if they are. This is especially relevant when 

considering the dominance of Amazon’s Kindle device for ebooks. 

 

5.2 LIMITATIONS, AND POTENTIAL FOR FURTHER 

RESEARCH 

The scope of this paper precludes any consideration of sales and book quality. The 

latter requires a degree of subjective judgement in areas such as editorial standards, 

rigorousness of research and professionalism of layout. For example, many of the 

self-published CWBs within the Travel subgenre are apparently produced by amateur 

writers, and a rudimentary examination of their content reveals production standards 

far below those of professionally produced CWBs. 

 

In terms of sales, it is acknowledged that an increase in the number of CWBs being 

published does not necessarily equate with an increase in the overall sales value or 

volume of the CWB market, and in fact the evidence indicates that CWBs rarely 

produce significant profit for authors or publishers. 

 

There is therefore an intriguing opportunity to examine issues concerning CWB sales 

and quality in future research projects. 
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5.3 PRESENT PROSPECTS FOR CWBS 

More and more writers are self-publishing CWBs, to take advantage of a greater 

overall control of the production process and the opportunity to sell directly to their 

audience. These benefits mean that self-publishing will remain an attractive 

proposition for CWB authors, especially as the relatively recent technology involved 

continues to improve. Meanwhile, traditional publishers look set to remain cautious of 

CWBs because of their inherent risk-averse nature. This is due in large part to the 

difficulty of making CWBs profitable. 

 

However, many authors do not consider profit to be the main reason for writing 

CWBs, instead valuing their potential for reputation enhancement. Even so, there are 

suggestions that future opportunities for author funding could come from wine 

producers, promotional bodies and retailers as a way of improving CWB profitability.  

 

Considering these factors, it seems most likely that the number of CWBs published 

each year will continue to increase. 

 

Print CWBs are considered to have a part of this future because of their intrinsic 

aesthetic value and potential for gifting. For these reasons, some print CWBs are 

experiencing a change of retailer type, increasingly being sold in lifestyle shops as 

well as, or instead of, the traditional bookshop. Nonetheless, the number of CWBs 

appearing in print format only is falling rapidly and there is no indication that this 

trend will change. 
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Ebooks are still a recent phenomenon and as the technology evolves, there may be 

greater opportunities for monetisation via clickthroughs
9
 (C Metcalfe 2015, pers. 

comm., 1 April) or including advertorial content (M Waldin 2015, pers. comm., 31 

April). They also have the advantage of being easily updated as well as offering 

richer, more interactive content. This suggests that their rapid growth looks set to 

continue. 

 

5.4 CONCLUSION 

It is hoped that these findings will prove useful both for authors and publishers of 

consumer wine books. The literature review revealed a lack of research available 

about the topic, while also establishing how significantly the general UK markets for 

both wine and books have grown over time. 

 

While the potential for profitability will always be challenging, there are many 

positive reasons for writing and publishing CWBs. This should ensure that, contrary 

to suppositional wisdom regarding wine books, the present prospects for CWBs are 

healthy not only within the UK, but in markets all around the world. 

                                                      
9
 ‘Clickthrough’ is an online marketing term referring to a hyperlink that directs a reader to a particular 

website. For each click, an agreed fee is paid by the destination website to the originator. 
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13/04/15 
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Andrew 

Legal Deposit Publisher Relations 

Manager, British Library 
Email 10/08/14 

Edgar, Blake 
Senior Sponsoring Editor, University of 

California Press 

Telephone 

interview 
09/04/15 

FitzSimons, 

Marinel 

Brand Manager, Maisons Marques et 

Domaines 
Email 28/04/15 

Goode, Jamie Wine writer 
Telephone 

interview 
15/04/15 

Haase, 

Cornelia 

Commissioning Editor Reference, Oxford 

University Press 

Telephone 

interview 
31/03/15 

Holman, 

Fiona 
Editorial Director, Pavilion Books 

Telephone 

interview 
15/04/15 

Joseph, 

Robert 
Wine writer, producer and consultant 

Telephone 

interview 
08/04/15 

Martin, Neal Wine writer 
Telephone 

interview 
07/04/15 

Metcalfe, 

Charles 
Wine writer 

Telephone 

interview 
01/04/15 

Robinson, 

Jancis 
Wine writer Interview 08/04/15 

Smith, Olly Wine writer, broadcaster and presenter Interview 17/04/15 

Stewart, 

Lindsay 

Coordinator, Fortnum & Mason Food & 

Drink Awards 
Email 27/04/15 

Waldin, 

Monty 
Wine consultant, writer and broadcaster 

Telephone 

interview 
31/03/15 

Walls, 

Matthew 
Wine writer 

Telephone 

interview 
16/04/15 
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7. APPENDICES 

7.1 APPENDIX ONE – INTERVIEW QUESTIONS 

7.1.1 Questions for publishers 

1. Do you have any consumer research relating to CWBs? 

a. Are you able to measure the CWB market? 

2. What is your commissioning process for CWBs? 

3. What are the current trends in the UK’s general non-fiction book market? 

a. What are the particular trends regarding travel and food/cookery 

books? 

b. Do you have any statistics relating to this? 

4. How important are CWBs to your business? 

a. Are they becoming more or less important? 

b. What are the reasons for this? 

5. In your experience, what are the most common niches for CWBs at present? 

a. What are the reasons behind this? 

6. What are the most successful sub-genres of CWB? 

7. What are the main threats to print publishing in general? 

a. How are you addressing this? 

b. Is it the same for CWBs? 

8. What are the advantages and disadvantages of the main publishing formats 

(i.e. ebook or print)? 

a. Are these factors equally relevant for CWBs? 

9. Have opportunities for CWB authors become better or worse in the last 

decade? 

10. Is there such a thing as a typical CWB author? 

11. Why do you think some CWB authors are choosing to self publish? 

12. What are your predictions for the next ten years of CWB publishing? 

 

7.1.2 Questions for self-published authors 

1. Why did you self-publish? 

2. Have you also tried traditional publishing?  

a. Why or why not? 

3. Which sub-genres of CWB suit self-publishing? 
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4. What are the main advantages and disadvantages of self-publishing? 

5. Have opportunities for CWB authors become better or worse in the last 

decade? 

6. How do you promote your self-published book? 

7. How do you think traditional publishers could improve the prospects for 

CWBs? 

8. Are CWBs more suited to ebook or print formats? 

9. How important are CWBs to your career? 

a. Are they becoming more or less important? 

10. What are your predictions for the next ten years of CWB publishing? 

 

7.1.3 Questions for traditionally published authors 

1. Have you tried self-publishing? 

a. Why or why not? 

2. Why do you think some CWB authors are choosing to self publish? 

3. Which sub-genres of CWB suit self-publishing? 

4. Have opportunities for CWB authors become better or worse in the last 

decade? 

5. What are the main advantages and disadvantages of working with publishers? 

6. How can publishers improve the CWB market? 

7. How important are CWBs to your career, and are they becoming more or less 

important? 

8. Are CWBs more suited to ebook or print formats? 

9. What are your predictions for the next ten years of CWB publishing? 
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7.2 APPENDIX TWO – SHORTLISTED IMPRINTS 

7.2.1 Shortlisted imprints, 1914-1963 

Imprint Profile 
CWBs 

published 

Percentage of 

total TPCWBs 

Wine & Food Society 
Dedicated 

specialist 10 11.0% 

Duckworth Generalist 6 6.6% 

Constable Generalist 5 5.5% 

Faber & Faber Generalist 5 5.5% 

Herbert Jenkins Generalist 4 4.4% 

Cassell Generalist 3 3.3% 

Newman Neame Generalist 3 3.3% 

Phoenix House Generalist 3 3.3% 

Chambers Generalist 3 3.3% 

Chapman & Hall Generalist 2 2.2% 

Chatto & Windus Generalist 2 2.2% 

Frederick Muller Generalist 2 2.2% 

Michael Joseph Generalist 2 2.2% 

Saccone & Speed Wine merchant 2 2.2% 

Sylvan Press Generalist 2 2.2% 

Wine & Spirit 

Publications 

Dedicated 

specialist 2 2.2% 
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7.2.2 Shortlisted imprints, 1964-2013 

Imprint Profile 
CWBs 

published 

Percentage of 

total TPCWBs 

Mitchell Beazley 
Non-dedicated 

specialist 180 9.8% 

University of California 

Press 

Non-dedicated 

specialist 48 2.6% 

Wine Appreciation 

Guild 

Dedicated 

specialist 43 2.3% 

Faber & Faber Generalist 38 2.1% 

Dorling Kindersley Generalist 35 1.9% 

Wiley Generalist 33 1.8% 

Pavilion Generalist 27 1.5% 

101 Publishing 
Generalist 

(ebook only) 21 1.1% 

Foulsham Generalist 21 1.1% 

Ryland Peters & Small Generalist 20 1.1% 

Hardie Grant Generalist 19 1.0% 

HarperCollins Generalist 19 1.0% 

For Dummies Generalist 18 1.0% 

Sterling Generalist 18 1.0% 

Ten Speed Generalist 18 1.0% 

Little, Brown Generalist 16 0.9% 
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7.3 APPENDIX THREE – SHORTLISTED AUTHORS 

7.3.1 Shortlisted authors, 1914-63 

Author Profile 
CWBs written 

or co-written 

Percentage of 

total CWBs 

written 

André Louis Simon 
Wine writer, 

merchant 20 21% 

Herbert Warner Allen 
Journalist, wine 

writer 7 7.3% 

Thomas Edward 

Carling 
Unknown 

5 5.2% 

Thomas Arthur Layton 

Merchant, 

restaurateur, 

wine writer 4 4.2% 

Nell Saint John Heaton Unknown 3 3.1% 

Raymond Postgate Author 3 3.1% 

Walter Senior James 
Journalist, Wine 

writer 3 3.1% 

Walter Sherrard Smith Unknown 3 3.1% 

A. R. T. Unknown 2 2.1% 

Alec Waugh Author 2 2.1% 

Charles Walter Berry Merchant 2 2.1% 

Elizabeth Josephine 

Craig 
Author 

2 2.1% 

Pamela Vandyke Price 
Actress, wine 

writer 2 2.1% 

Philip Morton Shand Author 2 2.1% 

Siegfried Fritz 

Hallgarten 

Merchant, 

writer 2 2.1% 

Wine and Food Society Unknown 2 2.1% 
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7.3.2 Shortlisted authors, 1964-2013 

Author Profile 
CWBs written 

or co-written 

Percentage of 

total CWBs 

written 

Hugh Johnson Wine writer 46 2.1% 

Oz Clarke 
Actor, wine 

writer 
40 1.8% 

Dave Thompson 
Travel 

journalist 
34 1.6% 

Lauren Solomon Student 33 1.5% 

James Halliday 
Wine writer, 

wine producer 
23 1.0% 

Malcolm Gluck Wine writer 23 1.0% 

Jancis Robinson Wine writer 22 1.0% 

Michael Broadbent 
Auctioneer, 

wine writer 
19 0.9% 

Hubrecht Duijker Wine writer 16 0.7% 

Ed McCarthy Wine writer 15 0.7% 

Ned Halley Wine writer 15 0.7% 

Christopher Fielden 
Merchant, wine 

writer 
14 0.6% 

Pamela Vandyke Price 
Actress, wine 

writer 
14 0.6% 

Robert Joseph 

Wine writer, 

producer and 

consultant 

14 0.6% 

Rosemary George Wine writer 14 0.6% 

Stephen Brook Wine writer 14 0.6% 

 


